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THE OBJECTIVE

Trollbeads, a jewelry brand that offers quality accessories, wanted to 
drive awareness and traffic to their latest collection-ά{ŀȅ IŜƭƭƻέ 

through the engagement of relevant social influencers. 

They sought to achieve credibility amongst a new audience pool via 
authentic, quality content created by key influencers in the industry.



THE APPROACH

We rounded up influencers who had the right brand 
synergy and social reach to work with. They were tasked 

to create branded content focused on promoting the 
collection by featuring different ways to wear the pieces 

while remaining true to their style; reinforcing the 
ōǊŀƴŘΩǎ ƳŀƴǘǊŀ ƻŦ άŜǾŜǊȅ ǎǘƻǊȅ Ƙŀǎ ŀ ōŜŀŘέΦ

All posts were scheduled and posted through {ǘȅƭƛƴƛǘȅΩǎ
Go2Buy platform with full tracking functionality. 



HANNAH HAGLER
Champagne Lifestyle

SHARON WU
Style Lullaby

HOLLY BOYD
Make Today A Hollyday

AIMARA MAYORCA
Ways Of Style

SAMANTHA
The Samantha Show

MCKENNA TRAHAN
Style Waltz

VICKY PENALOZA
Fashion By Vicky

SHANNON JENKINS 
Upbeat Soles

THE INFLUENCERS

112k   5.2k   15.2k    421 25.9k   1.2k   2.1k    1.8k 66.5k   993    236      804 51.7k   1.1k    572      1k

32.5k   3.9k    5.4k    4.1k 17.1k   1.2k    774     1.4k 41.9k   458   443 29.7k    2.5k    1.8k    3.9k



MC K EN N A  TRA HA N  / /  S TY L E W A L TZ

Blog Post

S HA N N O N  JEN K IN S  / /  UP BEA T S O L ES

Blog Post

HA N N A H HA GL ER / /  C HA MP A GN E L IF ES TY L E

Blog Post

A IMA RA  MA Y O RC A  / /  W A Y S  O F  S TY L E

Blog Post

http://stylewaltz.com/troll-beads-simplicity-best/
http://www.upbeatsoles.com/cut-out-red-jumpsuit/
http://www.champagnelifestyleblog.com/2016/09/blue-lace-dress.html#/
http://waysofstyle.com/ready-for-fall-with-trollbeads/


V IC K Y  P EN A L O ZA  / /  F A S HIO N  BY  V IC K Y

Blog Post

HO L L Y  BO Y D / /  MA K E TO DA Y  A  HO L L Y DA Y

Blog Post

S A MA N THA  C URTIS  / /  THE S A MA N THA  S HO W

Blog Post

S HA RO N  W U / /  S TY L E L UL L A BY

Blog Post

http://fashionbyvickyp.blogspot.com/2016/08/accesorizing-my-outfit-my-trollbeads.html
http://www.maketodayahollyday.com/2016/09/trollbeads/
https://www.thesamanthashow.com/fall-in-love-with-trollbeads/
http://www.stylelullaby.com/style/creating-balance-outfit-trollbeads/


THROUGH THIS COLLABORATION, TROLLBEADS WAS ABLE TO:

Leverage On Social Distribution 

Active Social Engagement 
у ōƭƻƎ Ǉƻǎǘǎ ƛƴŎǊŜŀǎŜŘ ōǊŀƴŘΩǎ ǎƻŎƛŀƭ 

conversation, accompanied by 44 social 
posts generating 16,957 likes, shares and 
comments with a 4% engagement rate. 

+ 16957

Power Of Influencer Network
The cost of the campaign was

translated into a total of 18,316
engagements, at a cost of
$0.14 per engagement.

Achieve Cost Maximization

$0.14

Amplified Brand Recognition
A potential reach of 433.8k across social 

platforms via credible influencers 
ǇǊƻƧŜŎǘŜŘ ǘƘŜ ōǊŀƴŘΩǎ Ǿƛǎƛōƛƭƛǘȅ ǘƻ ŀƴ 

undiscovered audience. 

Increase Brand Awareness Experience Increased Traffic

Effective User Engagement
A surge of traffic was generated via 
Dƻн.ǳȅ ƭƛƴƪǎΣ /ƻǳǇƻƴǎ ŀƴŘ ά.ǳȅ bƻǿέ 

buttons, with a Click Through Rate of 0.2%.



By running campaigns through Stylinity Go2Buy, TrollbeadsΩ CTR exceeds 
industry benchmarks by 1x ς2.9x industry averages.

Facebook Ads
Clothing & Fashion

0.200%
C L IC K  THRO UGH RA TE ( C TR)

0.254%
(E27 ,  2015)

CAMPAIGN RESULTS VS. INDUSTRY AVERAGE

16 
Social Posts

Google 
Display Ads

Apparel

0.20%
C L IC K  THRO UGH RA TE ( C TR)

0.09%
(Google,  2017)

0.20%
C TR S TA N DA RD MEDIA

0.08%
(Google,  2017)

0.20%
C TR RIC H  MED IA

0.10%
(Google,  2017)

Google 
Display Ads
Fashion & Style

0.20%
C L IC K  THRO UGH RA TE ( C TR)

0.08%
(Google,  2017)

0.20%
C TR S TA N DA RD MEDIA

0.07%
(Google,  2017)

0.20%
C TR RIC H  MED IA

0.10%
(Google,  2017)
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*Note: Numbers indicates industry average for paid ads.



CAMPAIGN RESULTS VS. INDUSTRY AVERAGE

*Note: Numbers indicates industry average for influencer marketing campaigns.

$0.14
COS T P ER EN GA GEMEN T (CP E)

$0.74
*

(Mavrck, 2016)

4.22%
EN GA GEMEN T RATE (ER)

2.10%
*

(RhythmOne, 2016)

T he  ca m pa i g n ex ceeded i ndustr y  a ve r a g es s i g ni f i ca nt l y  wi th




